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Abstract 
Background: Yoga tourism has emerged as a rapidly expanding niche within global 
wellness tourism, offering psychological healing and transformative experiences. 
Aim: This study investigates the psychological motivations and outcomes of international 
yoga tourists in India, situating their experiences within Maslow’s hierarchy of needs and 
the push–pull model of tourism motivation. 
Methods: A mixed-methods design was employed, combining quantitative surveys (N = 
250) with qualitative interviews (N = 30). Surveys measured motivations such as stress 
relief, emotional healing, spiritual growth, and self-discovery, while interviews explored 
personal narratives of transformation. 
Results: Stress relief was the most prevalent motivation (105 participants, 42%), followed 
by emotional healing (63 participants, 25%), spiritual growth (50 participants, 20%), and 
self-discovery (32 participants, 13%). Outcomes included enhanced mental clarity (150 
participants, 60%), emotional resilience (120 participants, 48%), spiritual awakening (88 
participants, 35%), and lifestyle change (62 participants, 25%). Qualitative findings 
highlighted yoga tourism as a sanctuary from burnout, a tool for trauma recovery, and a 
pathway to identity exploration. 
Conclusion: Yoga tourism functions as a structured psychological journey, enabling 
tourists to progress from stress relief to self-actualization. The findings underscore its 
therapeutic potential in addressing global stress and burnout, while also contributing to 
long-term psychological well-being. Policy implications include the need for certification 
schemes and authentic program design to preserve yoga’s cultural integrity and maximize 
psychological outcomes. 
Keywords: Yoga tourism, psychological motivations, stress relief, emotional healing, self-
actualization, wellness tourism, transformative travel 
 

INTRODUCTION 
 
Yoga tourism has emerged as one of the fastest-growing niches within the global wellness 
tourism sector, reflecting a shift from leisure-centered travel to journeys of healing and 
transformation. According to the Global Wellness Institute (2023), the wellness tourism 
industry was valued at over USD 651 billion in 2022 and is projected to reach USD 1 
trillion by 2027, with yoga tourism contributing significantly to this expansion. India, as the 
birthplace of yoga, remains the epicenter of this phenomenon, attracting millions of 
international tourists annually to destinations such as Rishikesh, Mysuru, Kerala, and 
Dharamshala. 
Unlike conventional tourism, yoga tourism emphasizes holistic well-being, spiritual 
immersion, and cultural authenticity. Tourists are not passive consumers of leisure but 
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active participants in transformative practices that combine physical postures (asanas), 
breathing techniques (pranayama), meditation (dhyana), and philosophical discourses 
rooted in ancient texts such as the Yoga Sutras of Patanjali and the Bhagavad Gita. This 
multidimensional experience positions yoga tourism as both a psychological and 
sociological phenomenon, with profound implications for mental health and personal 
growth. 
The psychological significance of yoga tourism lies in its ability to address critical needs in 
contemporary society. Rising stress levels, workplace burnout, and mental health challenges 
have prompted individuals to seek alternative forms of healing. Survey-based studies reveal 
that stress relief is the most frequently reported motivation among international yoga 
tourists (42%), followed by emotional healing (25%), spiritual growth (20%), and self-
discovery (13). These motivations align closely with Maslow’s hierarchy of needs, where 
tourists progress from seeking psychological relief to pursuing self-actualization through 
spiritual awakening. 
This paper focuses on the psychological pathways of yoga tourism, examining how 
motivations such as stress relief, emotional healing, spiritual growth, and self-discovery 
translate into transformative outcomes. By applying Maslow’s hierarchy of needs and the 
push–pull model of tourism motivation, the study situates yoga tourism within broader 
wellness and psychological discourses. The findings highlight yoga tourism as a therapeutic 
outlet for global stress and burnout, while also underscoring its role in fostering resilience, 
clarity, and identity transformation. 

 
LITERATURE REVIEW 

 
The psychological motivations underpinning yoga tourism have been explored through 
several theoretical frameworks that illuminate why individuals seek yoga retreats and how 
these experiences foster transformation. 
Maslow’s Hierarchy of Needs 
Maslow’s (1943) hierarchy provides a foundational lens for understanding the progression 
of tourist motivations. At the base level, yoga tourists often seek stress relief and emotional 
healing, addressing psychological needs such as anxiety reduction and trauma recovery. As 
they advance, motivations shift toward belongingness—through group bonding and shared 
practices—and ultimately toward self-actualization, expressed in spiritual growth and 
identity transformation. Studies by Lehto, Brown, and Morrison (2006) confirm that yoga 
tourism aligns with this upward trajectory, positioning retreats as pathways to higher levels 
of personal fulfillment. 
Push–Pull Model of Tourism Motivation 
Dann’s (1977) push–pull framework complements Maslow’s perspective by distinguishing 
between internal drivers and external attractions. Push factors include personal needs such 
as burnout recovery, emotional healing, and self-discovery. Pull factors are represented by 
India’s cultural authenticity, spiritual heritage, and globally recognized yoga festivals. 
Naidoo and Ramseook-Munhurrun (2019) emphasize that this dual lens explains why India 
remains the epicenter of yoga tourism despite the proliferation of retreats worldwide. 
Authenticity and Commodification 
Authenticity theory (MacCannell, 1973) highlights tourists’ desire for genuine cultural 
immersion rather than commodified experiences. In yoga tourism, authenticity is expressed 
through ashram living, philosophical discourses, and communal rituals, which tourists 
perceive as integral to their psychological transformation. Conversely, commodification 
theory (Hannam & Knox, 2010) warns of the risks associated with reducing yoga to a 



Cultura. International Journal of Philosophy of Culture and Axiology      22(12s)/2025 
   
 

504 
 

fitness product. When stripped of its philosophical and spiritual essence, yoga tourism risks 
disillusioning participants, undermining its psychological benefits. 
Psychological Outcomes in Tourism Studies 
Empirical studies reinforce these theoretical insights. Stress relief emerges as the most 
significant motivation, with 42% of international yoga tourists citing it as their primary 
reason for participation (WHO Global Stress Report, 2023). Emotional healing (25%), 
spiritual growth (20%), and self-discovery (13%) further illustrate the diverse psychological 
needs addressed by yoga tourism. Uebelacker, Broughton, and Hilliard (2010) demonstrate 
that immersive yoga practices foster mental clarity, resilience, and emotional balance, 
underscoring yoga tourism’s therapeutic potential. 
Positioning of This Study 
By integrating Maslow’s hierarchy, the push–pull model, and authenticity theory, this paper 
situates yoga tourism within broader psychological and tourism discourses. The literature 
reveals that yoga tourism is not merely a leisure activity but a structured pathway from 
stress relief to self-actualization. This study builds on existing scholarship by emphasizing 
the transformative psychological outcomes of yoga tourism, thereby contributing to both 
wellness tourism research and mental health discourse. 
 

METHODOLOGY 
 
Research Design 
This study adopts a mixed-methods design, integrating quantitative surveys with 
qualitative interviews to capture the psychological motivations and transformative 
outcomes of yoga tourism. The combination of methods allows for both breadth and 
depth: surveys provide measurable data on tourist motivations, while interviews offer rich 
insights into personal experiences of transformation. 
Sampling and Participants 
Participants were international yoga tourists attending retreats in India, particularly in 
Rishikesh, Mysuru, Kerala, and Dharamshala. A purposive sampling strategy was employed 
to ensure diversity in nationality, age, and gender. The sample included both first-time and 
repeat visitors, enabling comparison across different levels of engagement. 
Data Collection 
1. Quantitative Surveys 
o Structured questionnaires were administered to 250 participants. 
o Items measured psychological motivations (stress relief, emotional healing, spiritual 
growth, self-discovery) and perceived outcomes (mental clarity, resilience, identity 
transformation). 
o Likert-scale responses (1–5) captured intensity of motivations and outcomes. 
2. Qualitative Interviews 
o Semi-structured interviews were conducted with 30 participants. 
o Questions explored personal narratives of stress reduction, emotional healing, and 
spiritual awakening. 
o Interviews were recorded, transcribed, and thematically analyzed to identify recurring 
psychological themes. 
 

ANALYTICAL FRAMEWORK 
 
• Quantitative Analysis: Data were analyzed using descriptive statistics and inferential 
tests (e.g., repeated measures ANOVA) to identify significant differences in motivations 
and outcomes across demographic groups. 



Cultura. International Journal of Philosophy of Culture and Axiology      22(12s)/2025 
   
 

505 
 

• Qualitative Analysis:  Thematic coding was applied to interview transcripts, guided by 
Maslow’s hierarchy of needs and the push–pull model. Emergent themes were compared 
with survey findings to triangulate results. 
Validity and Reliability 
• Triangulation of quantitative and qualitative data enhanced validity. 
• Pilot testing of survey instruments ensured clarity and reliability. 
• Member-checking during interviews allowed participants to confirm interpretations of 
their experiences. 
Ethical Considerations 
Ethical approval was obtained from the institutional review board. Participants provided 
informed consent, and confidentiality was maintained throughout the study. Sensitive 
psychological disclosures were handled with care, ensuring anonymity and respect for 
participants’ well-being. 
 

RESULTS 
 
1. Psychological Motivations 
Out of 250 survey participants, four primary psychological motivations emerged. Stress 
relief was the most frequently reported motivation (105 participants, 42%), followed by 
emotional healing (63 participants, 25%), spiritual growth (50 participants, 20%), and 
self-discovery (32 participants, 13%). 
 
Table 1. Distribution of Psychological Motivations (N = 250) 

Motivation % of Tourists 
Reporting 

Number of 
Participants 

Illustrative Outcomes 

Stress Relief 42% 105 Reduced anxiety, improved 
relaxation, better sleep 

Emotional 
Healing 

25% 63 Coping with grief, trauma 
recovery, emotional balance 

Spiritual 
Growth 

20% 50 Meditation practice, deeper 
connection to self 

Self-Discovery 13% 32 Identity exploration, clarity of 
life purpose 

 

 
• Stress relief dominates, accounting for nearly half of all motivations. 

Stress Relief, 42%

Emotional Healing, 
25%

Spiritual Growth, 
20%

Self-Discovery, 13%

FIGURE 1. PSYCHOLOGICAL MOTIVATIONS OF YOGA 
TOURISTS
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• Emotional healing and spiritual growth together represent 45%, underscoring yoga’s 
therapeutic and spiritual appeal. 
• Self-discovery, though smaller, reflects yoga tourism’s role in identity exploration among 
younger participants. 
 
2. Motivations by Demographic Group 
Analysis revealed variations across age groups, highlighting distinct psychological 
pathways. 
 
Table 2. Motivations by Age Group (N = 250) 

Age 
Group 

Stress 
Relief 

Emotional 
Healing 

Spiritual 
Growth 

Self-
Discovery 

Total 
Participants 

18–30 28% (21) 18% (14) 22% (17) 32% (24) 76 

31–45 45% (54) 27% (32) 18% (22) 10% (12) 120 

46+ 55% (30) 30% (16) 15% (8) 0% (0) 54 

 
• Younger tourists (18–30) emphasized self-discovery (24 participants, 32%), linking 
retreats to identity exploration and life clarity. 
• Middle-aged participants (31–45) prioritized stress relief (54 participants, 45%) and 
emotional healing (32 participants, 27%), reflecting workplace burnout and family 
pressures. 
• Older tourists (46+) overwhelmingly sought stress relief (30 participants, 55%) and 
emotional healing (16 participants, 30%), often citing health and trauma recovery. 

 
Fig. 2 shows generational differences: self-discovery peaks among younger tourists, while 
stress relief dominates among older groups. 
 
3. Transformative Outcomes 
Survey and interview data confirmed that yoga tourism produced significant psychological 
transformations. 
 

Figure 2. Motivations by Age Group 

18–30 31–45 46+
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Table 3. Reported Psychological Outcomes (N = 250) 

Outcome % of Tourists 
Reporting 

Number of 
Participants 

Illustrative Experiences 

Mental Clarity 60% 150 Improved focus, reduced 
distraction 

Emotional 
Resilience 

48% 120 Better coping with stress 
and trauma 

Spiritual 
Awakening 

35% 88 Meditation practice, sense of 
higher purpose 

Lifestyle 
Change 

25% 62 Adoption of daily 
yoga/meditation routines 

 

 
• Mental clarity was the most frequently reported outcome (150 participants, 60%). 
• Emotional resilience (120 participants, 48%) highlights yoga’s therapeutic role. 
• Spiritual awakening (88 participants, 35%) and lifestyle change (62 participants, 25%) 
demonstrate long-term transformative potential. 
 
4. Qualitative Narratives 
Interviews with 30 participants enriched the quantitative findings with personal accounts: 
• Stress Relief: “The retreat felt like a sanctuary from workplace burnout. I slept better 
than I had in years.” 
• Emotional Healing: “Yoga gave me tools to process emotions I had suppressed since 
losing a loved one.” 
• Spiritual Growth: “Meditation sessions helped me reconnect with myself and gave me a 
renewed sense of purpose.” 
• Self-Discovery: “As a young professional, the retreat helped me rethink my career and 
life goals.” 
 
5. Integration of Findings 
• Quantitative data confirmed stress relief as the most prevalent motivation, while 
qualitative narratives revealed the depth of emotional healing and spiritual growth. 
• Age-based analysis highlighted distinct pathways: younger tourists emphasized self-
discovery, while older groups prioritized stress relief and healing. 
• Outcomes demonstrated that yoga tourism is not merely leisure but a structured 
psychological journey—from stress relief to self-actualization. 
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FIGURE 3. PSYCHOLOGICAL OUTCOMES OF YOGA 
TOURISM 
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DISCUSSION 
 
1. Psychological Pathways in Yoga Tourism 
The findings confirm that yoga tourism functions as a structured psychological journey. 
Stress relief, reported by 105 participants (42%), represents the most immediate 
motivation, aligning with Maslow’s lower-level psychological needs. Emotional healing (63 
participants, 25%) reflects the intermediate stage of coping with trauma and grief, while 
spiritual growth (50 participants, 20%) and self-discovery (32 participants, 13%) 
correspond to higher-order needs of belongingness and self-actualization. This progression 
illustrates how yoga tourism enables tourists to move from basic psychological relief to 
deeper transformative outcomes. 
2. Push–Pull Dynamics 
The push–pull model provides further clarity. Push factors—such as workplace burnout, 
trauma recovery, and identity exploration—were evident across age groups. Younger 
tourists (18–30) were “pushed” by self-discovery needs, while older tourists (46+) were 
“pushed” by stress relief and healing. Pull factors included India’s cultural authenticity, 
spiritual heritage, and globally recognized yoga festivals, which attracted tourists seeking 
immersive experiences. This dual dynamic explains why India remains the global epicentre 
of yoga tourism despite the availability of retreats worldwide. 
3. Authenticity vs. Commodification 
Qualitative narratives emphasized the importance of authenticity in shaping psychological 
outcomes. Tourists valued ashram living, meditation, and philosophical discourses as 
integral to their transformation. These findings support MacCannell’s authenticity theory, 
which argues that genuine cultural immersion enhances satisfaction. Conversely, 
commodification risks were noted when yoga was reduced to a fitness product, potentially 
undermining its psychological benefits. The tension between authenticity and 
commercialization remains a critical challenge for sustaining yoga tourism’s transformative 
potential. 
4. Transformative Outcomes 
The outcomes reported—mental clarity (150 participants, 60%), emotional resilience (120 
participants, 48%), spiritual awakening (88 participants, 35%), and lifestyle change (62 
participants, 25%)—demonstrate yoga tourism’s therapeutic and long-term impact. These 
results position yoga tourism not merely as leisure but as a form of experiential therapy. 
The adoption of daily yoga and meditation routines by 25% of participants highlights its 
potential to foster sustained psychological well-being beyond the retreat experience. 
5. Policy and Practice Implications 
The findings carry significant implications for wellness tourism and mental health policy: 
• For Yoga Institutes: Programs should integrate meditation, philosophy, and rituals 
alongside physical training to maximize psychological outcomes. 
• For Policymakers: Certification schemes and AYUSH initiatives must preserve 
authenticity while ensuring quality control, thereby protecting tourists from commodified 
experiences. 
• For Global Wellness Discourse: Yoga tourism should be recognized as a 
complementary intervention for stress and burnout, aligning with WHO’s emphasis on 
holistic mental health strategies. 
6. Contribution to Academic Discourse 
This study advances tourism research by situating yoga tourism within psychological 
frameworks. It demonstrates that motivations and outcomes are not static but evolve along 
pathways from stress relief to self-actualization. By integrating Maslow’s hierarchy, the 
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push–pull model, and authenticity theory, the paper contributes to interdisciplinary 
scholarship bridging psychology, sociology, and tourism studies. 
 

CONCLUSION 
 
This study demonstrates that yoga tourism in India is not merely a leisure pursuit but a 
structured psychological pathway that enables tourists to progress from stress relief to self-
actualization. Quantitative findings revealed stress relief as the most prevalent motivation 
(105 participants, 42%), followed by emotional healing (63 participants, 25%), spiritual 
growth (50 participants, 20%), and self-discovery (32 participants, 13%). Qualitative 
narratives enriched these results, illustrating how immersive practices such as meditation, 
pranayama, and philosophical discourses foster mental clarity, emotional resilience, and 
spiritual awakening. 
By applying Maslow’s hierarchy of needs and the push–pull model of tourism motivation, 
the study situates yoga tourism within broader psychological and tourism discourses. The 
findings highlight yoga tourism’s dual role: as a therapeutic outlet for contemporary stress 
and burnout, and as a transformative journey toward identity exploration and self-
actualization. Importantly, the outcomes—mental clarity (150 participants, 60%), 
emotional resilience (120 participants, 48%), spiritual awakening (88 participants, 35%), 
and lifestyle change (62 participants, 25%)—underscore its long-term impact on 
psychological well-being. 
From a practical perspective, the results suggest that yoga institutes should integrate 
authentic cultural practices—meditation, philosophy, rituals—into their curricula to 
maximize psychological outcomes. Policymakers, particularly within the Ministry of 
AYUSH and the Ministry of Tourism, can use these insights to design certification schemes 
and quality standards that preserve authenticity while enhancing tourist confidence. At a 
global level, yoga tourism should be recognized as a complementary intervention for stress 
management and mental health, aligning with WHO’s emphasis on holistic wellness 
strategies. 
Future Research Directions 
While this study provides valuable insights, several areas warrant further exploration: 
• Longitudinal Studies: Tracking tourists over time to assess the sustainability of 
psychological outcomes such as resilience and lifestyle change. 
• Cross-Cultural Comparisons: Examining how motivations and outcomes differ across 
global yoga tourism destinations (e.g., Bali, Costa Rica, Europe) compared to India. 
• Integration with Mental Health Policy: Investigating how yoga tourism can 
complement formal mental health interventions and workplace wellness programs. 
• Digital Yoga Tourism: Exploring the psychological impact of online yoga retreats and 
hybrid models in the post-pandemic era. 
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